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Business update

Strategy on track 

Guidance on track at $87 - $92 million EBITA 
(before significant items) 

Significant items approximately $8 million
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Growth strategy
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one 
salmat

digital 
growth

SME productivity 
& efficiency

1 32 4
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Agenda - Digital
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Salmat Grant Harrod CEO

Digital David Blakers EGM Salmat Interactive

Case studies Tony Palmer CEO C4 Digital

Lasoo Paul Marshall EGM Salmat Digital

Mobile & social media Jonathan Barouch CEO Roamz

One Salmat Ian Jones Head of Sales

Wrap-up Grant Harrod CEO

Digital capabilities
showcase Level 2, Miller St

Lunch
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Salmat
Grant Harrod
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Who are we
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A technology-driven 
market-leading 
communications company
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Who are we
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A trusted partner to Australia's 
leading organisations
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What we do
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findacquire
growretain

reportingaccountabilitytrust
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5 
billion

Track record in backing the winning industries
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Catalogues
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Track record in backing the winning industries

Investor Briefing - 2 June 201110

Essential Mail
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Track record in backing the winning industries
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Call Centres

1993 1995 1997 2001 2005 200720031999 20102009

350

300

250

200

150

100

0

50

303
million

R
e
v
e
n
u
e



Page

Track record in backing the winning industries
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Email/SMS
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Track record in backing the winning industries
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Lasoo
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Salmatôs digital journey
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digitisation 
and data 
capture

1986

2006

electronic 
archive 

for banks

e-delivery and 
web presentation 
of essential mail

email

acquired 
Dialect interactive 

(IVR + SMS)

social media 
marketing

1996 2000

Lasoo + 
dynamic 
catalogues

2007

2008

Mobile
marketing

2010

SME marketing portal

e-commerce

acquired 
Be.Interactive, 
C4, MessageNet, 
Returnity

2011

1990 2000

customer 
feedback 
solutions

2010
Salmat 
Digital 
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return on 
communication

we 
maximise

óROCô 
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Communication services landscape
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http://www.leighmardon.com.au/index.html
http://www.excelior.com.au/Home.aspx
http://www.photongroup.com/home.aspx
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Digital
David Blakers
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INSERT  DIGITAL VIDEO

(Fragmented)



Page

Key statistics...
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50%of all 

retail purchases
are now influenced

online
ACRS Research

Australians will spend 

$32 billion 
online(retail) in 2012
Forrester 2010

Australians are the 

biggest 
users of 
social media 
in the world.
Nielsen

Australians spend 

22 hours
online per weeké
émore time than consuming 

any other media.
Nielsen Australian Online Consumer Report

Growth in Australia:
Online advertising ï

15.4%
éevery year for the 
next four years. 
Print growth 1.9% 

Free TV 3.9% 
According to the PricewaterhouseCoopersô 

Media and Entertainment Outlook 2010 

ï2014 report, 

Email has the 

highest ROI of any 

digital channel at 

$42
DMA 2010
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INSERT  DIGITAL VIDEO
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Rewards Program
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SMS 

& MMS

electronic 

DM

kiosks & 

door2door

adhoc

mailings

inbound &

outbound 

phone contact

welcome 

packs

promotions

management

data 

warehousing

loyalty 

centre

customer 

relationship 

management

customer profiling 

and segmentation

acquisition, 
fulfilment, 
measurement 
& optimisation

campaign 
delivery

campaign 
engineplanning

strategy

campaign 
development

campaign 
strategy
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complementary
not supplementary
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Case studies
AFL, NRL, Telstra

Tony Palmer
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Website
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