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Business update

Strategy on track

Guldance on track at $87 - $92 million EBITA

(before significant items)
Significant items approximately $8 million
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Growth strategy

one
salmat

digital

productivity

growth & efficiency
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Agenda - Digital

Salmat

Digital

Case studies

Lasoo

Mobile & social media
One Salmat

Wrap-up

Digital capabilities
showcase

Lunch
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Grant Harrod
David Blakers
Tony Palmer

Paul Marshall
Jonathan Barouch
lan Jones

Grant Harrod

Level 2, Miller St
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Grant Harrod
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Who are we

Atechnology-driven
market-leading
communications company
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Who are we

Atrusted partner to Australia’s
leading organisations
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What we do

find acquire
grow retain

reportingaccountability trust
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Track record in backing the winning industries
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Track record in backing the winning industries

l Essential Mail ’
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Track record in backing the winning industries

l Call Centres ’
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Track record in backing the winning industries
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Track record in backing the winning industries

l Lasoo ’
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Sal mat 0s digital Jour ne

acquired SME marketing portal
1986 D'ale(‘l:{/'gtirg‘,:\t/'l‘éﬁ e-commerce
digitisation electronic e-delivery and Lasoo + acquired
and data archive web presentation dynamic Be.Interactive,
capture for banks of essential mail catalogues | G4, MessageNet,
Returnity
email

Salmat

customer

feedback Digital
solutions
) social media
Mobile marketing
marketing
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we
maximise
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Communication services landscape
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http://www.leighmardon.com.au/index.html
http://www.excelior.com.au/Home.aspx
http://www.photongroup.com/home.aspx

Digital

David Blakers
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Key statistics...

22’hours  50%...,

A efet%ﬁmrchases
emor e I me . an on
any other media. are now influenced

Nielsen Australian Online Consumer Report

online

Growth in Australia: ACRS Research

Online advertising i

15 40/ Australians will spend
severy year 1$32MIllION

next four years
! online(retail) in 2012
Print growth 1.9% Correster 2510 )|

Free TV 3.9%

According to the PricewaterhouseCoopersbo
Media and Entertainment Outlook 2010
1 2014 report,
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Australians are the

blggest

users of
social media
in the world.

Nielsen

Emaill nas the

highest ROI of any
digital channel at

$42

DMA 2010
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Case studies
AFL. NRL. Telstra

Tony Palmer

e
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Website

BIGPOND
W UNMETERED

@ TOYOTA nab

AFL Pramiee Partner

HOME NEWS VIDEO SEASON2009 SEASON 2010 OFFSEASON TV & RADIO DREAM TEAM MOBILE AFLHQ DEVELOPMENT SHOP

‘nab @&
risingstars
DRAFT CAMP

A NAB AFL
- G om0

West not necessarily the
best for Fremantie

Football manager Chris Bond stresses
his club is thinking beyond its backyard,

at LIVE CHAT WITH
“‘m\f\( @ GOLD COASTFC's | TUESDAY
L SCOTT CLAYTON

NEWS RSS More

THEBEST _ &%
T PICKS &
DRALISTORY @ Ve

LATEST VIDEO  matches inti Viewers More

My Club

Shaw wants Ball as a teammate ' Ball's still in the air
Hawthorn to swoop on delisted ruckman ' NotPort
Medhurst, Fraser miss Arizona camp ' Sponsor hunt
Camaraderie sways Macmillan NMcNeil's new heights
McMillan-Pittard's obstacle course | Phantom Draft
Shanghai surprise: Demons, Lions in China clash
Gawn, not forgotten MeetMax Gawn Vardy mostlikely
North faces Macdonald decision Wells' frustration
WA's Black seems sure thing McCartney chat recap

‘Shifter' Sheehan names his top 30 ' Draft Machine

Retireesidelistings The Offseason 2009 NAB AFL Draft

nab @ DAYSUNTL o ¢ L
risingstars DRAFTDAY & &5

DRAFT MELBOURNE - THURSDAY. NOVEMBER 26

Collingwood Season Highlights
See sl the highlights from Season 2009

Meet John Butcher
Draft prospect John Butcher chats sbout
his strengths and wesknesses

2008 Top 50 Marks: 25 -1

Relive the top 50 marks from 2009

Western Bulldogs Season...
See all the highlights from Season 2009
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