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Agenda

1. Salmat overview
A Business Process Outsourcing
A Customer Contact Solutions

A Targeted Media Solutions

2. Financial highlights to 31 December 2010
3. Growth focus 2010

4. Outlook
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Business division overview




Business Process Outsourcing

1. Transactional and direct marketing services:

A Receive electronic data (essential and direct
mail), process and distribute in hard copy
format.

A Salmat distributes over 1.3 billion mail packs
per year.

2. e-Solutions:

A Receive electronic data, process and
distribute in electronic format (email and
online).

3. Print on demand:
A Printing of short run, time critical information.
4. Business process automation:

A Capture and store client data through
scanning, imaging and archiving services to
provide a range of workflow solutions.

Page 5 Macquarie Securities conference i 7 May 2010 e, salmat



