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29 August 2008 
 
Salmat today appointed Peter Anson as Chief Operating Officer (COO) of the group to help drive 
Australia’s leading one-to-one communications company in its next stage of growth. 
 
In this newly- created role, Peter will be responsible for the overall growth and profitability of 
Salmat’s operations and the alignment of strategies across the company’s four business units.  
 
According to Salmat’s Joint Managing Directors, Phillip Salter and Peter Mattick, Peter has 
played a key role in integrating the Salmat businesses to create a full-service communications 
offering to clients.  
 
“We see this as a natural progression given the crucial role Peter has played in Salmat's 
development in recent years.  2007 was Salmat’s biggest on record which saw our company almost 
double in size following the takeover of HPAL. Peter’s role in this process was essential for 
HPAL’s successful integration into Salmat,” said Peter Mattick.  
 
“As COO, Peter will play a leading role in Salmat’s next stage of development. With our four 
business units now fully established, Peter will help drive continued growth across the company. 
He will also work to create opportunities for individual business units to work more closely 
together to deliver total customer solutions,” Phil Salter added. 
 
Commenting on his appointment, Peter Anson said: “I feel honoured to be selected for this role 
during an exciting next stage of Salmat’s growth. I have always appreciated Salmat’s unique 
culture and commitment to its people and  I look forward to working closely with Peter and Phil 
as the business continues to develop in coming years.”  
 
Peter has worked at Salmat for over 16 years. Prior to his appointment, Peter led Salmat’s 
Optimise Program, an ongoing enterprise-wide initiative aimed at reviewing and re-engineering 
processes, systems, products and services to provide a platform for enhanced revenue and profit 
growth across the organisation. He was also responsible for overseeing Salmat’s new integrated 
branding and communications strategy launched to the market earlier this year. 
 
Prior to this role, Peter held the position of group general manager at Salmat BusinessForce. 
Peter joined Salmat in 1991 and has held senior management roles since 1994.  
 
For further information, please contact:  
 
Nic Jarvis  
Edelman Public Relations 
Direct: 02 9291 3382 
Mobile: 0414 414 484  
Email: nic.jarvis@edelman.com  



 

NOTES TO EDITOR 
 
Salmat (ASX: SLM) is a publicly-listed, Australian company that engages consumers through one-
to-one communications individually, in small groups or on a mass scale.   Through of a range of 
innovative channels, Salmat offers a compelling alternative to traditional mass media for clients 
looking to engage directly with the end consumer.  
 
Salmat develops programs for clients in a wide range of industries through its four divisions; 
 

• Salmat BusinessForce - Salmat BusinessForce manages outsourced business services for 
large corporate clients by using high-end technology to engage consumers through 
bulk ‘essential’ communications, via mail, email or on line, both outbound and 
inbound.   
 

• Salmat MediaForce - Salmat MediaForce delivers more than 4.5 billion unaddressed 
items to homes across Australia every year. The division uses up-to-date lifestyle and 
geodemographic data to maximise the effectiveness of each campaign, and employs 
the latest technology to provide clients with real-time campaign reporting and 
auditing.  

 
• Salmat SalesForce - Salmat SalesForce engages in more than 100 million conversations 

per year for its clients through its contact centres. This division applies world-class 
technology and a highly trained staff to handle inbound and outbound phone, fax, 
email and online communications.  

 
• Salmat DigitalForce - Salmat DigitalForce launched Lasoo.com.au in 2007 and is now 

the premier online pre-shop for Australia’s retailers, giving them a strong online 
presence for their promoted items and catalogues, while giving consumers a single 
means of assessing the best price and closest location for their desired purchases.  

 
Today, Salmat employs more than 5,000 people, with operations in every state across Australia 
and internationally in New Zealand and Asia.  
 
Further information can be found at: www.salmat.com.au  
 


